YT1Bepxaato:
leHepanbHbI anpekTop OO0 «ApeHa»

AradoHos M.B.

PernameHT AKuumn
«BceMUpHDBIA AEeHb LLONUHIA B ayTaeTax»

Ne491 ot 07.11.2024

1. O6bwme nonoxxeHnAa AKuuu:

1.1.

1.2.

1.3.

1.4.

Hactosawmii PernameHT yTBepKAaeT MOPAAOK OpraHM3auMmM W NPOBEAEHUA aKUuMKU NpU
nokynke KomnnaekTa, coctosAwero 13 asyx 1 bonee eanHuy, ToBapa (aanee — «kKomnnekr»),
noj HasBaHMem «BcemMUpHDbIA AeHb WONUHra B aytaetax» (ganee — «Akuma»). B Akuuu
y4acTBytoT Bce ToBapbl MarasuHos (ganee —«ToBap»).

MpoBeaeHne AKUMU pPeriaMeHTUPOBAHO AEMCTBYIOWMM 3aKOHOA4ATeNbCTBOM Poccuiickom
depepaunn, B TOM YMCne, rpaxKaaHCKUM, PEKTAaMHbIM, Ha/l0roBbIM, aHTUMOHOMO/IbHbLIM, O
3allMTe NEPCOHA/bHbIX J@aHHbIX, a TaK}Ke HacToALMM PernameHTom.

AKLMA HOCUT UCKIOUUTENIbHO PEKNAMHbIA XapaKTep, He OCHOBaHa Ha pUCKe, He TpebyeT
BHECEHUA NNaTbl 33 y4acTMe U He ABAAEeTCA NoTepeeit, TpebosaHma deaepanbHOro 3akoHa
Poccuiickoir  Pepepaumm  Ne  138-®3 ot 11.11.2003 rogma «O soTepesax» He
pacnpocTpaHAoTCS.

YcnoBus AKLMK HOCAT XapakTep nyb6anyHon odepTsbl.

2. Cpoku 1 Tepputopma nposegeHna AKuum:

2.1.

uhwnN e

7.
8.

Tepputopua nposegeHna Akunmn: marasmHol OO0 «ApeHa».
Agpec(a) ykasaHbl HUXe:

Mockea, HoBMHCKuMiA BynbBap, 4. 28/35, NO ONE Outlet

MockBa, CmoneHckas naowaasb, 4. 3, TAK CmoneHckuit Naccaxk, NO ONE Outlet

MockBa, noc. MOCKOBCKUiA, Aep. JlanwuHKa, BA. 8, Kopn. 1, Outlet Village Vnukovo, NO ONE Outlet
MO, r. KoTenbHUKK, HoBopsizaHckoe wWw., a. 8, Outlet Village Belaya Dacha, NO ONE Outlet

MO, a. YepHasa 'pasb, JleHnHrpaackoe w., 33 km, 8a. 1, FASHION HOUSE OUTLET CENTRE, NO
ONE Outlet

MO, ropogckoii oKpyr UcTpa, gepesHa MoKkpoBsckoe, yanua LleHTpanbHas, 3gaHne 33, Novaya
Riga Outlet Village, NO ONE Outlet

EkaTepuHbypr, yn. HeckyuHas, 4. 3, Brand’s Stories outlet, NO ONE Outlet

CaHkT-NeTepbypr, MynkoscKoe wocce, 60 K.1, Outlet Village Nynkoso, NO ONE Outlet

(nanee - «MarasuHbI»).

2.2,
2.3.

Cpok aelictBua AKumn ¢ 7 no 14 HoAbpa 2024 roaa BKAKOUUTESIbHO.

B AKUMM MOTyT MNPUHATL ydacTWe /uLa, KOTOopble B COOTBETCTBUM C TpPaXKAaHCKUM
3aKOHoZaTeNnbcTBOM Poccuinickon Peaepalmmn BnpaBe CaMoCTOATEIbHO COBEPLUATbL NMOKYMKK,
oTBevatolLme TpeboBaHMAM HacToslel AKunn (ganee — «fMoKynatenb»).



3. PacueT ckugku no AKuum:

3.1. B nepwuop nposeaeHusa AKuum lNMokynaTesb BNpase Noay4ynTb AOMOAHUTENbHYIO CKUAKY 11%
Ha BCE.

3.2. MaKkcMmanbHaa CKMAKa Ha ToBap Nocne NPpMMEHEHUA BCEX CKMAOK He MOXKeT NpeBblwaTb
90%.

3.3. Tosap, yyacTByowmin B AKunm, onpeaensaetca agmmHuctpaumen 000 «ApeHay.

3.4. MakcMmanbHaa CcKMAKa pns ToBapoB bHpeHpos Compagnie de Provance, Hobepergh,
SA.AL&CO, Selahatin, Aurezzi, Orens Parfums - 15%, Tumi, Samsonite, Porsche Design, Bric's,
Delsey, Echolac - 20%, ToBapoB 6peHaoB EMU Australia, Swims, Pedemeia, SCHOLL,
Burberry, Dolce&Gabbana, Miu Miu, Prada, Ray Ban, Versace, Karl Lagerfeld, Michael Kors,
Calvin Klein, Tommy Hilfiger, Marc O'Polo, Reebok, Jog Dog, Woolrich, Mila Moursi, Philip
Kingsley, -417, Thalgo, Christian Breton, Etro, Marzotto - 25%, ToBapoB 6peHga Saphir D'Oro
- 40%.

3.5. Tlpuobpetaa ToBap Komnnektom, MoKynaTenb corfawaeTcs C YyCA0BUAMM Ny6ANMYHOMN
odepThbl.

3.6. [dononHutenbHaa uHPopmaumAa nNo  AKUMM  nNpeaocTasBAseTcA  npeacTaBUTENAMMU
aamuHuctpaumm OO0 «ApeHa» Ha TeppuTtopum MarasnHa.

4. Bo3Bpar u o6meH ToBapa, NnpnobpeTeHHOro B nepuoa, AKuuu.

4.1. TloKynaTenb MMeET NPaBo BEPHYTb NpMobpeTeHHbIN UM ToBap B Nopaake, AeUCTBYIOWEM B
00O «ApeHa» B COOTBETCTBUN C HOPMaMM AENCTBYIOLLErO 3aKOHOAaTe 1bCTBa.

4.2. BosBpar ToBapa, npuobpeTeHHOro no AKUMW C [AOMNOSHUTENbHBIMW  CKMAKAMM,
OCyLLEeCTBAAETCA NOAHbIM KoMmniekTom

4.3. Cymma BO3BpaTa AEHEXHbIX cpeacTB 3a ToBap, NPUOBPETEHHbIN C YYEeTOM CKUAOKMK, paBHa
CYMMe peasibHO 3aTPayeHHbIX CPeACTB, TO eCTb C Y4ETOM CKUAKN.

5. AKuusa un Kaptbl JloanbHocTtn NOCTOAHHOrO NOKynarens
AKuMA U nogapoyUHble KapThbl

5.1. B nepwopa nposeaeHns AKummn ckmaka no Kapte MNoctossHHoro nokynatens (aanee — «Kapta»)
He NPUMeHAeTCA.
B nepwog nposeaeHua AKuuun KnneHT Bnpase NoayunTb KelwbaKk Ha KapTy B Buae 6OHYCHbIX
6annoB OT CYMMbI MOKYMKM:
3% no Kaptam ¢ HomuHanom 0%,
5% no Kaptam c HommnHanom ot 5% a0 12%,
7% no Kaptam ¢ HomunHanom 15%.
BOHycamun BO3MOXHO ona1atuTb 10 50% OT cyMMbl NOKYNKKW. BOHYCbl ByIyT HAaYMUC/IEHbI B
TeyeHne 14 gHen C MOMEHTA COBEpPLUEHMS MOKYMNKN CO CPOKOM AENCTBUA B TeYEHNEe
roga. 1 6oHycHbI 6ann paseH 1 pybato.

5.2. MopgapouHble KapTbl 000 «ApeHa» AeACTBYIOT B CTAHAAPTHOM peXxXMme.

6. lMpouue nonoxkeHua

6.1. 00O «ApeHa» ocTaBnseT 3a coboit NpaBo Ha OAHOCTOPOHHEE WM3MEHEHME HaCTOALLErO
PernameHTa, Kak NOJIHOCTLIO, TaK M YAaCTUYHO, BNJIOTb O €10 OTMEHbI.



6.2.

6.3.

Oenctene AKumm B oTaenbHbiXx cekumax OO0 «ApeHa» MOXKET ObiTb OrpaHMYEHO WAU
OoTMeHeHo. B 3tom caydae, AamuHUCTpauma uHbopmupyeT [lokynatenen B
yBegoMUTeNbHOM nopAaake.

00O «ApeHa» He HeCET OTBETCTBEHHOCTM 3a MPOMNYCK CPOKOB, YCTAaHOBJIEHHbIX ANA

coBeplieHunA AGVICTBMVI npeaycMmoTpeHHbIMU HACTOALLNM PernameHTom. HPETeH3MM B CBA3U
C NPONYCKOM CPOKOB, HE NPUHUNMAOTCA.



